
  
 
 
 
 
 
 
 
 
 
 

MENDONCA ON A MISSION TO CREATE ‘A 
GLOBAL EXPERIENCE ACTIVATION 
NETWORK’  

  
As president of Accenture Interactive Operations, Nikki 
Mendonca is someone many on the advertising agency 
side might perceive as the enemy. Or, at least, as a 
niggling threat to their existence that must be swiftly 
dismissed with the line “the consultancies can never be 
‘creative’.” The big global consulting firms like Accenture, 
Deloitte, PriceWaterhouse Coopers and McKinsey are 
increasingly encroaching on traditional media and 
creative agencies’ territory as they gradually snap up 
clients with their promises to deliver faster, better and 
more holistic and cost-effective marketingservices. And, 
if they aren’t inherently “creative”, they can just buy it.  

 
“What separates the winners from the losers is how a 
person reacts to each new twist of fate.”                              
                                                                    - Donald Trump                                                                                

 

OLA ROPES IN LEO BURNETT ORCHARD 
AND INDIGO CONSULTING TO LEAD 
MARKETING MANDATE  

  
Dheeraj Sinha, managing director – India and chief 
strategy officer – Asia, Leo Burnett, said, “Ola is one of 
the few brands born in India that are defining the 
fundamentals of how we live. The brand is changing the 
rules of mobility for India, while enabling respectable 
livelihoods for over a million driver-partners. As an 
agency, we are really chuffed about this mandate, as this 
is an opportunity to take the story of a revolutionary 
Indian brand into their next stage. We are thrilled to 
partner with Ola and leverage the strengths of Leo 
Burnett Orchard and Indigo Consulting teams to build a 
unified brand platform.”  
 
 

 
 
 
 
 
 
 
 
 
 
 
 

QORUZ PARTNERS WITH KONNECT 
INSIGHTS TO PROVIDE INTEGRATED 
INFLUENCER MARKETING TECHNOLOGY  
  
Qoruz, India’s leading Influencer marketing product, has 
announced partnership with Konnect Insights, a 
technology driven social listening and online reputation 
management company to offer integrated influencer 
marketing technology for brands. In the integrated 
solution, Konnect Insights and Qoruz bring together the 
power of social listening & analytics and influencers 
discovery, insights and reachout. While Qoruz’s 
database provides brands critical information on 
influencers like his area of influence, past conversations, 
disposition towards brands, and earlier campaigns. 
Employing Qoruz’s abilities, brands are also be able to 
identify influencers and shoot out campaigns at a mass 
level. 
 

 
 
VARUN BEVERAGES TO BOTTLE ALL THE 
PEPSI THAT INDIA DRINKS  

 
Beverage maker PepsiCo will divest its bottling 
franchisee rights in the West and South of the country to 
Ravi Jaipuria-owned Varun Beverages in a deal 
estimated at Rs 1,850 crore and involving the transfer of 
1,900 employees. Varun Beverages board has approved 
the plan to acquire the rights for bottling, sales and 
distribution in seven states and five Union Territories 
from PepsiCo India, the company said in a stock 
exchange filing on Monday. Once the formalities are 
completed, VBL will be PepsiCo’s franchisee in 27 out of 
29 Indian states and all the seven union territories.  
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HIDDEN MEANING BEHIND 
COMPANY BRAND NAME 

  BEATS : The logo for Beats by Dre is pretty simple. The 

‘b’ is enclosed in a circle followed by the brand name. 
The circle, though, isn’t just a circle. It actually represents 
a human’s head, and the ‘b’ letterform represents the 
brand’s headphones. This gives the brand a personal 
element, allowing a customer to see themselves in the 
headphones. 
 
 
 

 

 

 

 

KURKURE UNVEILS ITS NEW BRAND 
MANTRA; SIGNS TAAPSEE PANNU AS ITS 
BRAND AMBASSADOR  

Kurkure  has roped in leading Bollywood actress, 
Taapsee Pannu as its brand ambassador. The 
announcement is strategically timed as Kurkure embarks 
on a new journey with its new positioning – ‘Khayal toh 
Chatpata hai’, celebrating progressive thinking that 
young Indian homemakers bring in to traditional Indian 
families. With a promise to add more fun and excitement 
to family time, the brand rings in a new mantra, together 
with the boundless energy of Taapsee, who stands 
synonymous to the essence of Kurkure.  
 
 
 

INTERESTING STORY BEHIND 
FAMOUS BRAND LOGO 

Burt Baskin and Irv Robbins, the two brothers-inlaw, 
started their separate ventures of selling icecream in 
1948-49, which was later named as the Baskin-Robbins 
Ice Cream, in 1953. A local advertising agency 
recommended them the "31®" logo, representing a flavor 
for every day of the month. The advertising agency, 
Ogilvy and Mather, is behind the present logo design, 
which cleverly inscribed 31 in the name.  
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