
                                           
 
 
 
 

HOW OLA IS GETTING READY TO TAKE 
ON UBER 

Ride-hailing company Ola has raised Rs 520.79 crore 

($74 million) in a funding round from Hong Kong-

based hedge fund Steadview Capital, an existing 

investor in the Bengaluru-based company. This raises 

Ola’s valuation to $5.74 billion from $4.45 billion in 

October 2017, sources said. It is soon expected to take 

over Uber, another opus giant. 

 

“A brand is no longer what we tell the consumer it 
is — it is what consumers tell each other it is.”    
  
                                                               - Scott Cook 
 

SONY MUSIC TEAMS UP WITH VURoll 
TO LEVERAGE NEW AGE INFLUENCER 
MARKETING 

 
Sony Music India recently joined forces with India's first 
multi-channel, DIY social media engagement 
platform, VURoll, in order to spread awareness around 
their first live art show for kids and families-
IMAGINARIUM - Indiaian concept for kids where they 
are invited to discover, explore and expand their 
imagination through a host of live on-stage 
experiences. 
 

THE JAGUAR F-TYPE IS IN A LEAGUE 
OF ITS OWN 
 
The new, two-door, red F-type, with its downsized two-
litre engine, is a car that will get noticed, every single 
time. Its aerodynamic lines, which combine muscularity 
and poise, and its mid-mounted exhaust pipe make it 
one of the best looking machines on the road. 

 
 
 
 
 
 
 
 

NISSAN KICKS IS INDEED A 
CONVINCING HYUNDAI CRETA 
COMPETITOR 

 
Nissan Kicks was launched globally two years  and the 
carmaker has finally introduced Kicks in India against 
main rival, the Hyundai Creta. The India-spec Nissan 
Kicks is larger than the one sold outside the country. 
 

 

PEPSI TO PARTNER SIMON FULLER’S 
NEW GROUP NOW UNITED WITH 
BADSHAH 

 
For generations, PEPSI has had an intrinsic connection 
with music, working with legendary artists and 
discovering and supporting emerging talents. The 
iconic brand today announced a partnership 
between Simon Fuller’s new project, global pop group 
Now United, and Badshah, one of India’s favorite 
rappers.  

 

AFTER CHINA SETBACK, APPLE IS 
KEEN TO WOO INDIAN GOVT 
After a year-long lull, iPhone maker Apple is again 

warming up to India as a manufacturing and retail hub, 

it is learnt. The two sides are back on the negotiating 

table, following Apple’s China setback, multiple 

sources in the government and the industry indicated. 

The Cupertino-based firm lost nearly $474 billion of 

market capitalisation over the past three months as its 

stock continues to fall and its China plans turn 

increasingly hazy. 

                                   Issue – 9, 12.01.2019

                        

   Where News & Management Meet   
 

https://brandequity.economictimes.indiatimes.com/tag/sony
https://brandequity.economictimes.indiatimes.com/tag/vuroll
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https://brandequity.economictimes.indiatimes.com/tag/simon+fuller
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HIDDEN MEANING BEHIND COMPANY 
BRAND NAME 

LEGO : In the year 1934, a businessman named         

Danish carpenter Ole Kirk Christiansen established 
the name LEGO for his manufacturing company, 
which originally produced stepladders, ironing boards, 
stools, and wooden toys. The name comes from the 
Danish phrase "Leg Godt," which means “Play Well” in 
English and "I Put Together" or "I Assemble" in Latin. 
LEGO didn’t create the colorful interlocking plastic 
bricks that the company is known for until 1949.  

 
 

 
 
 
 
 
 
 
 

 
 
MCDONALD'S, NBA TEAM UP FOR A 
MARKETING PARTNERSHIP IN INDIA 

 
The National Basketball Association (NBA) and fast-
food chain McDonald’s have entered in to a partnership 
to introduce NBA-themed promotions and interactive 
NBA Experience Zones in select McDonald’s locations 
in 39 cities across India. 
The one-month tie-up starting November 14, will allow 
the burger joint to give away an NBA-branded 
basketball with every family meal purchase at any 
McDonald’s restaurant in the West and South region. 
McDonald’s will also introduce NBA Zones in more than 
30 outlets, providing fans the chance to experience the 
atmosphere of being at an NBA game through a range 
of interactive experiences. 

 
INTERESTING STORY BEHIND FAMOUS 
BRAND LOGO 

 

VAIO : Sony Vaio, also known as Visual 

Audio Intelligent Organizer, is known worldwide for its 
technology, but not everyone knows the meaning 
behind its logo. Vaio represents the integration of both 
analog and digital technologies in its products. The 
letters ‘va’ are made to look like an analog wave, while 
the ‘io’ resemble the numbers 1 and 0, representing a 
digital signal or binary code. 
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